BUSINESS-RELATED VOCABULARY

AL-RIDWAN SCHOOLS

HARD SELL

g il Ll dalate Cila jaa

1 USP -A feature of a product or service which makes it different

(Unique Selling | from the rest ) il JaS

Point) - The feature that makes a product different from and better 3 jaas dexdll
than anything else

2 venture -A new business project that involves taking risks LA g pke
- A new business that is risky

3 price tag The cost of a product  -The amount that something costs il

4 bargain (Of a price) Extremely cheap R pas

basement

S bespoke -A product made specially for a particular customer Lavad Jlais
-Specially made for a particular person Cixe 523

6 launch -When you bring a product onto the market for the first time i 3
-Making a new product available to be sold

7 quote -The price a company says they will charge for a service 3 ol
-The estimated price that will be charged for a service

8 turnover -Goods sold by a company over a period of time Cilayal) ana
-The amount of business a company does in a set period of time A e

9 cost-effective | -Brings the best possible profits for the lowest possible price s (Al T2 e
-Good value for money Saa

10 bricks and Buildings such as houses, offices, factories Sl

mortar Aladll/A el

11 branching out | Extended or expanded on the work normally done Jueely e sl

REREN
12 business An idea for a business g sl 3 S8
concept gl

2 Match the highlighted words and phrases from the texts with definitions 1-12.

price tag - business concept - cost-effective - bargain basement - bespoke —
launching - branching out - USP - quote - bricks and mortar - venture - turnover

1 Good value for money
2 Extremely cheap

3 Specially made for a particular person

4 The feature that makes a product different from and better than anything else
5 The estimated price that will be charged for a service
6 Buildings such as houses, offices, factories
7 A new business that is risky
8 The amount of business a company does in a set period of time
9 Making a new product available to be sold
10 Extended or expanded on the work normally done
11 The amount that something costs
12 An idea for a business

/,
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Answers 1 cost-effective 2 bargain basement 3 bespoke 4 USP (Unique Selling Point
5 quote 6 bricks and mortar 7 venture 8 turnover 9 launching 10 branching out
11 price tag 12 business concept

3 Read the definitions and complete the words with one letter in each gap.

1 A feature of a product or service which makes it different from the rest — U S P
2 A new business project that involves taking risks — v
3 The cost of a product — p t

4 (Of a price) Extremely cheap — b b
5 A product made specially for a particular customer — b
6 When you bring a product onto the market for the first time — 1
7 The price a company says they will charge for a service — q
8 Goods sold by a company over a period of time — t

9 Brings the best possible profits for the lowest possible price — ¢ -¢

4 Match the two parts of the sentences.
1 ()Iasked several companies to give me a how high their turnover was.
2 () Itisn’t cost-effective to heat the whole house | b so he needs bespoke shoes.
3 ( ) He has unusually large feet c a quote for remodelling the kitchen.
4 () After working for the company for a few years, | d if you’re only working in one room.
5 ( ) The venture may be lucrative, e so I think the days of bricks-and-mortar
6 () Once we’ve worked out what our USP is, shops are over.
7 () Iwas surprised by f she decided to launch her own business.
8 () You can’t expect to get good quality g at bargain-basement prices.
9 () Everything is online now, h the rest will be plain sailing.

1 but it’s also risky.

Answers
2 venture 3 price tag 4 bargain basement 5 bespoke 6 launch 7 quote 8 turnover 9 cost-effective

COMPOUND NOUNS

Read Active Vocabulary and find examples of each in the texts on page 26.

ACTIVE VOCABULARY| Compound nouns

A compound noun is created by joining two or more words together to create a single idea.
Compound nouns can be spelled ¢ as separate words. ® with a hyphen. ¢ as one word.

Possible answers (Lai alaall Jala & 3 g L)

* as separate words: (goat) rental company, electric mower,

square feet, single day, business concept, bargain basement,

upfront investment, bricks-and-mortar shop ('bricks-and mortar' is
/hyphenated when is used as an adjective, but not when it is a

noun.)
* with a hyphen: start-up, e-commerce, word-of-mouth
* as one word: eyesore, turnover
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sales gimmick 4 gt Al upfront investment Ladia ¢ ghaall JLal (sl

start-up 2> ¢ 9 0 /4,4 | impulse buy Ghimse Jarads ) o alia o)y

USP (Unique Jaad il sy 083 50 | luxury goods sAll oL \\/
Selling Point) 8 jpae deddll 4l miidll

price tag il e word-of-mouth ) G 2DSIG 5 5l

* Complete the sentences with the words from the box to make compound nouns.

buy gimmick investment up

1 They’re giving away free toys with children’s meals as a part of a sales
2 Planes are expensive to design and make, so require a lot of upfront :
3 My friend has just established a new start- which uses Al to help businesses.
4 I wasn’t planning on getting a new shirt today, it was a bit of an impulse

Answers 1 gimmick 2 investment 3up 4 buy
* Complete the sentences with the correct forms of the compound nouns.

1. They spend far too much on luxury goods such as perfume and jewellery.

2. 1 try to avoid by taking a shopping list to the supermarket.

3. Inevitably, most will fail in their first year.

4. Our is the high quality of our materials and our bespoke customer
service.

5. There are little plastic toys in the cereal, given away as a :

6. There will be a significant , but it will be well worth the money in the long run.
7. We get most of our work through referrals and
recommendations.

8. When I looked at the , | almost passed out. It was so expensive
Answers

2 impulse buys 3 start-ups 4 USP (Unique Selling Point) 5 sales gimmick 6 upfront
investment 7 word-of-mouth 8 price tag

* Choose the correct words to complete the sentences.

1 The price tag / quote is missing. How much is it?

2 Shops sometimes put sweets by the cash desk to encourage impulse goods / buys.
3 If you have positive word-of -reputation / -mouth, you may not need to advertise.
4 Tt was a start-up / concept, so we used the kitchen as an office at first.

5 They’re offering free cinema tickets as a sales gimmick /concept.

6 He was wearing a bespoke/bargain basement suit which clearly wasn't cheap.
/ 7 Sports cars are luxury effective / goods.

Answers 1 tag 2 buys 3 -mouth 4 start-up 5 gimmick 6 bespoke 7 goods
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1 Read the texts and answer the questions about each business. [SB/Page. 27|
1 Why is there a need for this business?
2 Would you buy or use these goods or services? Say why.

Goat Rental Service One-of-a-kind Furniture Incredible Cake

Do youneed alawn | When Saeed confided in his wife | Unimpressed by the expensive
mowing or to get rid | his dream of launching a price tag of cakes on off er for her
of a large area of business based on making own wedding, Nada decided to
weeds? Rather than furniture that many people make her own. As she was working
considering what kind | would consider an eyesore, she | in Africa, her design was a
of machine to hire, thought he’d completely lost his | delicious work of art complete with
why not rent some marbles. How could that edible trees and waterfalls from
goats? This goat possibly be a profit-making across the continent. It was only
rental company will | venture? Saeced was skilful at when she returned that making
come and look at making furniture — that was his | cakes for a living became a
your land, provide a | bread and butter. But why tell business concept. Initially, she
quote and then bring | people he was creating eyesores? | worked from home as she and her
along an appropriate | Confident in his idea husband didn’t have the capital for
number of peckish nevertheless, Saeed started a bricks-and-mortar shop, relying
goats. The USP of promoting his ugly and weird instead on e-commerce for her
this kind of service is | furniture online and, believe it or | start-up. However, through social
that it is very eco- not, within three months, his media and word-of-mouth, her
friendly: no need for | company had a turnover of more | reputation grew and within a year
electric mowers or for | than $10,000 a month! The she opened her first physical store
pesticides. Not only | ‘eyesore’ tag was obviously a bit | with her new trade name: A piece
do goats apparently of a sales gimmick, but it worked | and love. Her cakes cater to all
particularly relish even though his furniture is not | budgets, from simple designs at
eating weeds, the exactly priced as an impulse buy. | bargain basement prices, to
service is also Fortunately, there was not much | bespoke creations for the happy
extremely cost- upfront investment needed as couple. Nada and her staff pride
effective: just 38 Saeed already had all the themselves on their customer
goats can ‘mow’ equipment he needed. Now he’s | service, working closely with each
50,000 square feet of | thinking about branching out one and paying meticulous
grass in a single day. | into ugly accessories. attention to detail to ensure each
cake is as special as the day itself.

' Listen to an interview with the owner of the goat business. In pairs, discuss the
positive\and negative aspects of the business. Use the vocabulary from the previous exercises.

B
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VOCABULARY PRACTICE

% Complete the online article with one word in each gap. Work Book / Page 21

start-up - concept USP - bricks, mortar - word, mouth
- cost-effective — upfront investment - launch

How to start your own business and make a success of it

Got an idea for a new business 'venture? Here’s how to get started ...

If you are entrepreneurial, you are probably juggling lots of ideas.

But which business 2¢ is the best? Think about which one you have the
most passion for, as a new 3s will require a great deal of time and energy.
If you want to break into an already crowded market, you’ll need a ‘U :
However great you think your idea is, research it thoroughly. If no one else is doing it, does

that mean you’re a genius, or that everyone else knows that there’s no profit in what you’re
considering?

Finally, are you thinking of an online business, or a b -and-m

one? If it's the latter, remember that hiring premises will involve a significant Su

i

Once you’ve decided on your idea, you need to think about how you’re going to 71
the business. It probably isn’t that 3¢ -e to start
by paying a lot for advertising. If you can provide really excellent customer service, and win
over some loyal fans, you’ll get more business through °‘w -of-
m , and can build your business up that way. You might not get rich quickly,
but the freedom of being your own boss is hard to beat.

Answers
2 concept 3 start-up 4 USP 5 bricks, mortar 6 upfront investment
7 launch 8 cost-effective 9 word, mouth

PHRASAL VERBS
Phrasal Verbs Meaning / English Meaning / English
set up start (Ja o) & 5 pie) aid / Ll
break into get involved with s Yise Jay
pass up fail to take advantage of dua 8 aa) [ ad y
sign ... up get....... to commit p ik Badd Jany
building up gradually increasing 20 gal /dann )80 )
win them over persuade them Adial agS) / agaiy
/\knock quite a lot off the price | considerably reduce Lsale JSh prull ity

®
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@ 3.1 Replace the underlined parts of the sentences with the correct forms of
the verbs from the box. Then listen again and check.

break into  build up
pass up set up

knock (something) off
sign up win over

1 So, what gave you the idea to start the business?
2 It seemed like it might be a good market to get involved with.
3 It was too good an opportunity to fail to take advantage of.

4 We often get new customers to commit on the spot.
5 We’d been gradually increasing customer loyalty in that area.
6 Eventually, we did manage to persuade them.

7 We had to considerably reduce the price.

Answers 1 setup
5 building up

2 break into 3 pass up 4 sign ... up
6 win them over 7 knock quite a lot off the price

SPEAKING Think of successful small businesses in your area. Discuss the questions.
1 What is their USP?

2 What makes their business concept successful?
3 How could they branch out?

SUGGESTED ANSWERS:

1. Their USP is offering fresh homemade food at low prices.

2. It is successful because they focus on quality and friendly service.

3. They could branch out by offering online delivery or opening new branches.

VERBS CONNECTED TO MONEY

budget Al e aaiay collapse ke
discount prad miay finance i il a3

owe - e oS refund & siaall aluall 3 ),
value Lo g b dadd aidy withdraw (Sl (0 JW) iy

Complete the sentences with one of the verbs connected to money from the box.

budgeting

- discounted

- financed

-owes - refunding - valued

1. Issa took out a loan to set up his business, so now he
2. Suha made so much money in her business that she

new business at the beginning.

3. The shop has ......
4. Hamza has been ..
university.

5. After I complained about the quality of the shirt, the company will be

/full price back to me.
6. The dealership has

the bank money every month.
her younger brother’s

all of its prices for the holidays, so you should go and look now.
every month to make sure he can save enough money for

...................... all of my car at 10,000 dinars, but I think it’s

probably worth more than that.

1 owes 2 financed 3 discounted 4 budgeting 5 refunding 6 valued
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THE PASSIVE

[Subject + Verb + Object] [Object + Be + Past Participle (+ by + Subject)]

@ Active Voice: Ali paints the wall.

. Object: the wall

. Be verb (present): is

. Past participle of “paint”: painted

. Agent (optional): by Ali

Passive Voice: The wall is painted (by Ali).

Tense / Form

Active Voice

Passive Voice

Present Simple

S+V1/(s)+ 0

S + am/is/are + V3

Past Simple

S+V2+0

S + was/were + V3

Present Continuous

S + am/is/are + V-ing + O

S + am/is/are + being + V3

Past Continuous

S + was/were + V-ing + O

S + was/were + being + V3

Present Perfect

S + have/has + V3 + O

S + have/has + been + V3

Past Perfect

S+had+V3+0

S + had + been + V3

Future Simple

S+will+V1+0

S + will + be + V3

Future Perfect

S + will have + V3 + 0O

S + will have + been + V3

Going to Future

S + am/is/are + going to + V1 + O

S + am/is/are + going to + be + V3

Modal

S +Modal + V1 + O

S + can + be + V3

Modal Perfect

S + could have + V3 + O

S + could have + been + V3

Active: The chef cooked the meal. O Passive: The meal was cooked (by the chef).

Examples:

Someone cleans the windows every week. 2@The windows are cleaned every week.
Someone painted the house last week. @The house was painted last week.

1. Hydrogen fuel-cells provide the power.

The power

2. People use Behavioural Economics to make good decisions.

Behavioural Economics

3. We are preparing the documents for you.

The documents

4. They are creating a new role in my department.

A new role

5. Engineers developed the first fully electric vehicle in 2013.

The first fully electric vehicle
6. The researchers showed the participants photos of themselves.

The participants

Page 7
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7. People were wasting too much water.
Too much water

8. They were flying the goods from the other side of the world.
The goods

9. They have taken all of your suggestions into account.
All of your suggestions

10. The company has just awarded my brother a promotion.
My brother

11. They had promised a bigger pay rise to Saeed.
A bigger pay rise

12. You can only store the energy for a short time.
The energy

13. People may transfer skills to numerous industries.
Skills

14. They will probably give the job to Adnan.

The job
15. How much will they charge me for the service?
How much I

16. They are going to give them wonderful presents.
They

17. The chef is going to serve the customers his finest dishes.
The customers

Answers

. The power is provided by hydrogen fuel-cells.

. Behavioural Economics is used for making good decisions.
. The documents are being prepared for you.

. A new role is being created in my department.

. The first fully electric vehicle was developed in 2013.

. The participants were shown photos of themselves.

. Too much water was being wasted.

O 00 1 N 0 B W N~

. All of your suggestions have been taken into account.
10. My brother has just been awarded a promotion.

11. A bigger pay rise had been promised to Saeed.

12. The energy can only be stored for a short time.

13. Skills may be transferred to numerous industries.
14. The job will probably be given to Adnan.

15. How much will I be charged for the service?
. They are going to be given wonderful presents.
| 7\ he customers are going to be served the chef’s finest dishes.

T. AHMAD QASRAWI

. The goods were being flown in from the other side of the world.
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Tense / Form Active Voice Passive Voice
Passive Infinitive to+V1+0O to + be + V3
Passive Gerund V-ing + O being + V3

18. Someone had to make a difficult decision.

A difficult decision

19. Issa is expecting them to give him a pay rise.
Issa is expecting
20. The crisis will result in closing down more shops.
The crisis will result in more shops
21. I’d appreciate it if you explained the concept once again.
I’d appreciate the concept

Answers
18. A difficult decision had to be made.

19. Issa is expecting to be given a pay rise.
20. The crisis will result in more shops being closed down.
21. I’d appreciate the concept being explained once again.

We use the Passive when:bexis Jsgaall Al ariind )

e we emphasise the action more than the agent:
Florida was destroyed. xs8 yui o
(We’re only concerned with what happened to Florida, not the cause.) )
(SR T PR KV RUICENR DV - ) B T PR T R
Florida was destroyed by Hurricane Irma. W) Jbac) ddau) 5y ) gld juexs &3
(We use by when we mention the agent in Passive sentences:
when the action is old information and the agent is new information.)
(3 fnshae Jolill 5 T i slace Jaill ()5S Latic 1 semall el Alea 3 Jeldl] S35 Lavic by axdius)
Hurricane Irma destroyed Florida. 158 eyl jlac) a0
(In the active sentence, we’re focusing on the agent, on what Hurricane Irma did.)

(p) Sl ) aded La o Jeldl e 58 5 slaall Ayl dlaall 8)

e the agent is unknown or unimportant:

A fully electric vehicle was developed. J<\SIL 4 S A€ jo y hai o

(We don’t know or don’t care who developed it, the important thing is the fact that it happened.)
(oY) Casan sa agall b skt alB Cpas aigd Y sl i ri V) taga e g1 ¥ g Jo il (6K Ladice

* the agent is ‘people in general’:
Much less energy was consumed. 58 J8 48U Ilgiul o

Logically, it was everyone or people in general who consumed the energy.)
(UL ) Sl (e ot Lasae Galil) S aead) IS (Gikaia) s Lagas (il g2 Jeldl) O9Ss LasisF
Yo/

T
o
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* the agent is so obvious we don’t need to express it:

Aviation fuel is taxed. <l sl 385 e 4y pm a4 o \v /

(Logically we can deduct that the agent must be the government.) /
(e sSall g Jeldll () it Uslaia): oS3 gliad ¥ L Ay Al ) g Je i) ¢ 985 Ladicee

* we don’t want to start the sentence with a long complex subject:
The amount of CO: in the atmosphere was further reduced by storing the gas in carbon ‘sinks’
in abandoned mines deep underground.
(The agent, underlined here, would be a very long and clumsy subject to begin a sentence with.)
B kb e ).\S\ d)ﬂ\u)ud\‘ssu}uﬂ\ J.\.a.nS\‘;mthd.\h.\ea Mu‘gdawjh&mw\ 9-\&@&\9}‘31&.&9-
oA oY) i e 5 ) s palio (05 S Malan (8 Sl o 54
(A el Ulay 13) 1R 5 S sha ()5S Lia Jeldll)

e when we want to be tactful and not mention the agent:
All the biscuits have been eaten. < sSall JS JSI &
(instead of: You’ve eaten all the biscuits!) ; )
(1 Sl JS ST a8l e Ya): (JoUl 83 Y5 Gl (985 O 358 Ladis
In spoken English, the Passive form is often replaced with an active form with the verb get.
. get Jadll aladinly dlad dapiay U seaall el dapa Jlasiud o L Glle cdaSaal) 4 50000 42l b

The car got repaired by the side of the road.
I got hit by a bicycle while crossing the road.
His leg got broken when he was skiing.

TEST YOURSELF
1. Which sentence focuses more on the action than the agent?
A) Hurricane Irma destroyed Florida. B) Florida was destroyed.
C) People destroyed Florida. D) Florida destroys Hurricane Irma.

2. In which sentence is the agent unknown or unimportant?
A) A fully electric vehicle was developed. B) John developed a fully electric vehicle.
C) A fully electric vehicle was developed by John. D) They developed a fully electric vehicle.

3. Which sentence shows that the agent is “people in general”?

A) The president announced new laws. B) Much less energy was consumed.
C) The workers consumed less energy. D) The machines used less energy.
4. Which sentence omits the agent because it is obvious?

A) Aviation fuel is taxed B) The government taxes aviation fuel.

C) Companies tax aviation fuel. D) Aviation fuel will be taxed by the company.
5. Which sentence uses the passive to be tactful and and not mention the agent?

A) You’ve eaten all the biscuits! B) All the biscuits have been eaten.
C) He ate all the biscuits. D) All the biscuits were eaten by you.

/ 6. Which sentence uses get instead of be in the passive voice?
A) The car was repaired by the side of the road. B) The car got repaired by the side of the road.
C) They repaired the car by the side of the road. D) The car repairs by the side of the road.

Page 1 0
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7. Which sentence uses the passive to avoid a long subject at the beginning?
A) The committee decided to store the CO: in abandoned mines.

B) The amount of CO: in the atmosphere was further reduced by storing the gas in carbon
“sinks” in abandoned mines deep underground.

C) Scientists stored the CO2 in carbon “sinks.”

D) The CO: was stored in carbon “sinks.”

Answers 1B 2A 3B 4A 5B 6B 7B
1 Read the extract from an online article. Why do you think this was the outcome of the
experiment?

A recent experiment asked participants how much of their income should be put aside for
retirement. Before asking the question, they showed half the participants a photo of
themselves. The researchers had had the photos digitally altered to make the people in them
look older. Those participants who were shown the photos of themselves consistently chose to
put more of their savings aside for their future selves.

Suggested answer: The participants were likely influenced by seeing themselves as the reality
of being older and that created a relationship with their older self.

2 Look at the underlined phrases in the text in Exercise 1 and answer the questions.
1. What do all three phrases have in common grammatically?
2. How are they grammatically different?

Answers 1. They use the passive form. 2. They use different tenses.

3 THINK BACK In pairs, look at the underlined sentences from the text on page

31 and discuss why you think the Passive has been used in each case.

Answers Students’ own answers

1 is it more economical to go to a cheaper supermarket if a taxi there and back needs to be
included in the cost?

2 A fallacy is an idea that is often believed to be true,

3 Having been told the cake had required a significant investment of time and money seemed
to make people much more likely to eat it all,

4 nothing can be done about it.

5 Our decision-making ability can be dramatically improved by recognising when we may be
falling prey to this fallacy.

6 The lunch would be made as salty as possible

4 Match sentences 1-6 from Exercise 3 with reasons for using the Passive a—f.

a( ) We are more interested in the action than who does it.

b( ) The agent is unknown, irrelevant or so obvious we don’t need to express it.

c( ) We want to avoid personal responsibility or blame.

d( ) We want to sound more objective or talk about general opinions.

/ e( ) We often put information that we know about at the beginning of a sentence and
new information at the end of it.

) It is better not to start a sentence with a long complex subject.

a6 bS5 ¢4 d2 e3 f1
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5 @3.10 PRONUNCIATION Listen to six sentences and write down how many words youl
hear in each sentence (contractions such as I’ve count as two words). What do you notice
about the pronunciation of the verb to be? Listen again and repeat.

Answers 1 8 words 2 10 words 3 7 words 4 7 words 5 7 words 6 8 words
The sounds in to be are either shortened or contracted in regular speech.

6 Complete a text about Economics with the Passive form of the verbs in brackets in the
correct tense.

VERSATILE CAREER OPTIONS 4y 4 3iia 43iga <l L&
Economics i1s about much more than money and the skills that can 1 (be developed / develop)

from studying it, like an analytical mind and a strong economic awareness of the world, may
2 (transfer / be transferred ) to numerous industries. During the course, you 3 (are required /
is required) to employ critical thinking skills (for example interpretation, evaluation, inference,
problem solving and decision making) so be prepared for a lot of challenges, but it is worth
the effort. It 4 ( has been found / has found) that Economics graduates earn more than any
other graduates, apart from those who 5 ( are awarded / award) a medical degree. After having
completed their studies, they may 6 (employ / be employed) in business, industry, education
or the civil service. Economists 7 (are often perceived / is often perceived) as game-changers
in many industries, which makes the job pretty exciting, contrary to popular belief.

Answers
1 be developed 2 be transferred 3 are required 4 has been found
5 are awarded 6 be employed 7 are often perceived

O Passive Voice — Choose the Correct Answer

# Question A B C D
1 The cake by (O baked O was (O isbaking (O bakes
my grandmother. baked
2 Anew bridge O built (O wasbuilt ) is building ) builds
last year.
3 The classroom O cleaned O was O iscleaning O cleans
by the cleaned
students.
4 The documents O signed O were O issigning O signs
yesterday. signed
5 The mechanic O The car O The car (O The mechanic () The car

/\ repaired the car. was repaired by repaired the was repaired by is repairing

. . the car. the
the mechanic. mechanic. .
mechanic.
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11

12

People speak

English all over the

world.

The teacher gave us

homework.

Someone stole my

phone.

The window was

broken.

The homework was
completed by Sara.

The book was

written in 1990.

The room was
cleaned.

(O English is
spoken all over
the world.

(O Homework

was given to us
by the teacher.

(O My phone
was stolen.

O Someone
broke the
window.

O Sara

completed the
homework.

O Someone
wrote the book
in 1990.

O Someone
cleaned the
room.

AL-RIDWAN SCHOOLS

(O English
speaks people
all over the
world.

O

Homework
gave us the
teacher.

O My
phone is
stolen.

(O The

window
broke
someone.

(O Sara s

completing
the
homework.

(O The book

writes
someone in
1990.

(O The room

cleans
someone.

(O People are
spoken by

English all

over the world.

O The

teacher was
given
homework by
us.

(O My phone

stole someone.

(O The

window 1s
breaking.

(O The

homework
completes
Sara.

(O The book
1s writing in
1990.

(O The room
is cleaning.

was spoken
all over the
world.

O

Homework
1s giving by
the teacher.

O

Someone is
stealing my
phone.

O

Someone is
breaking the
window.

O Sara was

completing
the
homework.

O

Someone is
writing the
book in
1990.

O

Someone is
cleaning
the room.

Answer Key: 1-B, 2-B, 3-B, 4-B, 5-A, 6-A, 7-A, 8-A, 9-A, 10-A, 11-A, 12-A

WATCH OUTIINY I RR.

In passive sentences where the verbs have two objects (e.g., give, show, tell, lend, promise,
buy, etc.) either object can come at the beginning. We usually put the ‘new’ information at the
end.

O Eng‘lishl

NV

T. AHMAD QASRAWI
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Active: The teacher gave the students homework.
Passive 1: The students were given homework.
Passive 2: Homework was given to the students.

Active: She has promised Dana a reward.
Passive 1: Dana has been promised a reward.
Passive 2: A reward has been promised to Dana.

7 Study Watch Out! and choose the best way of continuing the sentences.

1. Behavioural Economics is well worth studying.
a Good decisions are made in all areas of life when people use it.
b It is used for making good decisions in all areas of life.

2. A new role is being created in my department.
a Sameer will probably be given the job.
b The job will probably be given to Sameer.

3. My brother is an economist.
a He has just been awarded a promotion.
b A promotion has just been awarded to him.

4. Despite the promotion, he was not entirely happy.
a A bigger pay rise had been promised to him.
b He had been promised a bigger pay rise.

Answers 1b 2b 3a 4 b

8 Rewrite the sentences using the Passive where appropriate. In pairs, discuss and
explain your choices. SB/p.33

1 The fact that he had already spent good money on the ticket convinced him to stay.

2 An unknown person had added too much salt to the food.

3 People are hardly ever aware of their unconscious biases.

4 People believe that animals never fall into the trap of the sunk-cost fallacy, only humans.
5 I made a terrible mistake.

6 A cost-benefit analysis is more complex than a list of pros and cons.

Answers

1 Good money had already been spent on the ticket which convinced him to stay.

2 Too much salt had been added to the food.

3 Not possible in the passive as there is no main verb.

4 Tt 1s believed that animals never fall into the trap of the sunk-cost fallacy, only humans.
5 A terrible mistake was made.
6 Not possible in the passive as there is no main verb.

Page 1 4
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9 Choose the best options to complete the text. SB/p.33
Economics. Why bother?
You may think that the only time 'you use economics / economics is used is when you’re

trying to decide which pair of jeans you can afford, or when you’re saving for a special holiday.
However, Zat least a basic knowledge of economics is required / you require at least a basic
knowledge of economics for many areas of our lives, not just financial decisions.’It is often
said / People often say that in economics the majority is always wrong. Through studying
economics *people teach us / we are taught how to make better decisions than we might
otherwise. *Our unconscious biases and tendencies have to be taken into account / We have to
take our unconscious biases and tendencies into account, and it’s difficult to do that if ®no one
has ever made us aware of them / we have never been made aware of them. The transferable
skills which’teachers teach us / we are taught in Economics make it a great foundation for
many careers.

Answers

1 economics is used

2 at least a basic knowledge of economics is required
3 It 1s often said

4 we are taught

5 We have to take our unconscious biases and tendencies into account
6 we have never been made aware of them
7 we are taught

10 SPEAKING SB/p.33 ,
In pairs or small groups, discuss the questions. R g

1 Do you agree that everyone should be taught basic economics? Say Why

2 What transferable skills do you think could be learnt from other academic subjects, e.g.
History?

Answers Students’ own answers

LESSON 5B GRAMMAR [WB / Page 23 / The Passive
1 Find and correct one mistake in each sentence.
1. Leeds Corn Exchange|builtjin 1863.

2. It is a grade 1 listed building which means it cannot altered without permission.

3. In Victorian times, corn traded there.
4. Recently, it been refurbished and is now home to many independent shops and designers.

/S.The interior of the building considered to be one of the finest of its kind in the country.

Page 1 5

\

-

1 was built 2 cannot be altered 3 was traded 4 it has been refurbished 5 is considered

\ T. AHMAD QASRAWI T. HAMZA HOMOS



AL-RIDWAN SCHOOLS

2 Rewrite the sentences using the Passive.

1. We will prosecute all shoplifters.
All shoplifters

2. Reading a review has convinced 82percent of consumers to make a purchase.
82 percent

3. The manager sacked the shop assistant.
The shop assistant

4. Genuine individual online reviews of products influence over 93 percent of consumers.
Over

Note:

5. People think that shopping will always be a social experience.
It

6. Someone didn’t wash the dishes last night.
The dishes

Answers

1 will be prosecuted.

2 of consumers have been convinced to make a purchase after reading the review

3 was sacked (by the manager)

4 93 percent of consumers are influenced by genuine individual online reviews of products
5 1s thought that shopping will always be a social experience

6 were not washed last night

3 Match reasons for using the Passive a—f with sentences 1-6 from Exercise 2.

a 0 We want to sound more objective or talk about general opinions.

b o There is a tendency to put the new or most interesting information at the end of the
sentence.

c O It 1s obvious who carried out the action.

d o We want to avoid personal responsibility or blame.

e 0 We are more interested in the action (e.g. a process) than who does it.

f o There is a tendency not to start a sentence with a long complex subject.

aS5b2c3dle6f4

4 Choose the best continuation for each sentence.

1 My sister makes customised jeans.
a They are sold by her online. b She sells them online.

/ 2 Leeds is a popular shopping destination.
a It was visited by over three million people last year.

b Over three million people visited it last year.

Page 1 6
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3 This jumper has shrunk.
a Did you read the washing instructions?
b Were the washing instructions read by you?

4 Mabha is an excellent salesperson.
a More is sold by her than anyone else on the team.
b She sells more than anyone else on the team. . . .

5 Oxford Street is a famous shopping street in London.
a The street was originally built by the Romans.
b The Romans originally built the street.

6 Oxford Street is heavily polluted by traffic.
a They are therefore considering pedestrianisation.
b Pedestrianisation is therefore being considered.

1h 2a 3a 4h S5a 6b
5 Complete the sentences with the correct forms of the verbs in brackets.

1 It 1s often difficult (see) the outside world when you’re in a shopping mall.
2 This is because they (design) to make people lose track of time.

3 For the same reason, it is unusual (come across) a clock.
4 This deliberate confusion of time and space (know) as hyperreality.
5 The confusion (occur) when you stop looking for a specific item
and start shopping in general.

6 The store Dayton’s in the first shopping mall (name) after the
family that owned the mall.

7 Unfortunately, it (say) that the effect was not intentional.

8 Designers of early shopping malls simply wanted shopping to
(experience) as a social event.

Note:

Answers
1 to see 2 ‘ve / have been designed / are designed 3 to come across
4 1s known 5 occurs 6 was named 7 is said 8 be experienced

6 Rewrite the Passive sentences using a different subject.
1 A lot of gift vouchers were given to me for my birthday.

2 All employees will be offered a discount.

3 I am owed a refund.

4 T have been shown the plans for the new shopping mall.

5 She had been given a shopping basket.

6 All the customers were given a freebie.
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Answers

1 I was given a lot of gift vouchers for my birthday.

2 A discount will be offered to all employees.

3 A refund is owed to me.

4 The plans for the new shopping mall have been shown to me.
5 A shopping basket had been given to her.

6 A freebie was given to all the customers.

7 Complete the text with the most appropriate phrases from the box.
- has been ordered - to stop - will be delivered
- will be ironed out - have been using - it was first launched

Why voice shopping may not be the next big thing after all
When 1 , it seemed as if voice shopping might be

the next big thing. Let’s say you notice that your printer is getting low on ink. There’s no

longer any need 2 what you were doing and go

online to buy it. Just say, ‘buy printer ink’, and it 3

next day. And yet, only a tiny percentage of consumers 4

the very voice shopping. One reason may be the high percentage of miscommunications.

Unless the transaction is extremely simple, or it’s an item which 5

before, there’s a very real risk that a completely wrong item will turn up on your doorstep. It

may be that as the technology develops, these glitches 6 , but for

now, it’s simply not taking off as a trend.

Answers
1 it was first launched 2 to stop 3 will be delivered 4 have been using
5 has been ordered 6 will be ironed out

8 Write a paragraph about your favourite shop. Use a mixture of the Active and the
Passive.

/\
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LESSON 2A LISTENING AND VOCABULARY [SB/Page.28]

crafty N Sk credulous N | 73k cunning N | glis
devious N g5l gullible N | ¢1aall Jew | ingenious P | g b

naive N z 3l shrewd P Sy / ohd | trusting P AL (3
unsuspecting N | Vs U a8 51y Y

1 Which of these words describe the man in the picture and his ideal customer?

crafty /credulous /cunning /devious Possible answers (alaall Jida 8 39 LS)
gullible /ingenious /naive /shrewd
trusting /unsuspecting The man in the picture:

ingenious (p), shrewd (p), crafty (n),
cunning (n), devious (n) The customer:
gullible (n), naive (n), trusting (p),
unsuspecting (n), credulous (n)

the adjectives with the letter 'n' are
negative adjectives and the ones with
the letter 'p' are positive adjectives.

2 @ 3.2 Listen to some experts discussing techniques for persuading people. mE3
Make notes about what each involves. s
1 “Yes questions’

2 The scarcity principle

3 Framing

4 Reciprocation

5 Social proof

3 @ 3.2 Study Active Listening. Then listen again and choose the correct answers.

1. What is Lama’s attitude towards the salesperson described by the interviewer?

a horrified b admiring c¢ smart

2. How did Adnan describe the salesperson’s techniques?

a ethical b effortless ¢ devious

3. How did the interviewer feel about her brother when they were young?

a envious b bewildered ¢ loving

4. What is the interviewer’s reaction to learning about the impact of leaving sweets with
the bill? alivid b unsurprised c taken aback

. What does Adnan imply about the interviewer and her orange coat?

a She made a mistake. b She was a bit naive. ¢ She didn’t want it.

Page 1 9
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LESSON 2B LISTENING ANDVOCABULARY. [WB/Page 22|
VOCABULARY PRACTICE

1 @ 3.3 Complete the sentences with the words from the box.
Listen and check.

gullible ingenious naive shrewd trusting
1. I’m not always very when I meet new people. It takes me time to
feel safe with them.
2. 1 was quite about how much work I needed to do to pass my exams.
3. My cousin has always been a businesswoman and runs several

companies now.
4. In 1925, the Eiffel Tower in Paris was sold to a businessman by
Victor Lustig, an American conman.

5. I'loved the film! I thought the story was and I’ve never seen
anything like it before.

Answers 1 trusting 2 naive 3 shrewd 4 gullible 5 ingenious

Pronunciation

2 @3.4 Count the number of syllables in each word. Listen and check. What do you
notice?

1 different 2 interesting 3 family 4 necessary

5 happening 6 especially 7 complimentary 8 suppose

Answers:

Number of syllables: 1 2 23 32 43 52 63 74
All the words lose one syllable when pronounced.

ACTIVE PRONUNCIATION Words that drop a syllable
In British English, vowels tend to be left out in natural speech and the word loses an
unstressed syllable. This usually happens before:

e e Lalaie Al N8y 5 ¢ xgadall WDISI 8 Cadad () 1) AS jaiall Cog padl Juad edilay ) 4 syl
Ja Bale 138 Chaay

* /t/ (e.g., different, interesting, necessary, complimentary).

* /1/ (e.g., especially, dreadfully, family, marvellous).

* /n/ (e.g., happening, educational, definite, prisoner).

In a few words, the dropped syllable comes before a consonant (e.g., vegetable, medicine,
suppose).

Pagez 0
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3 3.5 Listen and find the vowels which are left out in natural speech. Then
practise saying the words.

1 c@rrect 2 frightening 3 national 4 secondary \
5 memory 6 thankfully 7 perhaps 8 mystery s

Answers: £

2 fright@ning 3 nati@nal 4 second@ry 5 mem@ry 6 thankf]lly 7 p@rhaps 8 mystUry

4 3.6 Look at the texts and find four words in each text where vowels may be left out. 1sten
and check. Then practise reading the texts aloud.

The jgovernment] plans to introduce a series of national measures to improve performance n
secondary schools. The proposals were announced today by the Education Secretary.

The new health centre offers a specialist complementary therapy service, including a range of
different treatments which can be safely used alongside traditional medicine.

Answers
Text 1: national, secondary, Secretary
Text 2: specialist, complementary, different, traditional

ACTIVE LISTENING| Inferring meaning, opinion and attitude SB/P.28

An inference 1s an idea or a conclusion based on evidence. While listening, consider:
« the words the speaker uses: do they have a positive or a negative connotation?
 what you already know about the topic and about the speaker’s attitude

All the words and phrases in the box are synonyms for the verb persuade.
Answer the questions below. Use a dictionary if necessary.

cajole -coax -coerce -convince -entice -incite - pressure -sway -urge

1 Divide the words into three categories:

a strong persuasion without much choice coerce, incite, pressure, urge
b persuading by being extra nice cajole, coax, entice
¢ neutral convince, sway

2 Which word has the sense of tempting someone to do something?
3 Which word has the sense of persuading people to choose between two things?
4 Which word has the sense of persuading someone to do something violent or unpleasant?

5 Divide the words into three categories according to their possible verb patterns.

a someone to do something and
someone into doing something
b someone to do something

C someone into doing something

®

uyal
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Answers
2.entice 3. sway 4. incite
5. a coax, entice, pressure, urge someone to do something / someone into doing something
b convince, entice, incite, urge someone to do something
c cajole, coerce, pressure, sway someone into doing something

5 Complete the second sentence using the word in bold so that it means the same as the
first one. Then, in pairs, discuss any difference in meaning.

1 She convinced the child to clean her teeth. COAX

She

2 The company encouraged her to leave her job with promises of a better salary. ENTICE
They

3 She persuaded us to work late. CAJOLE
She

4 She pressured the team into taking responsibility. URGE
She

5 He tried to coerce his brother into doing it. INCITE
He

Answers

1 She coaxed the child to clean/into cleaning her teeth.

2 They enticed her away from/to leave/into leaving her job with promises of a better salary.
3 She cajoled us into working late.

4 She urged the team to take/into taking responsibility. B —
5 He tried to incite his brother to do it. R R et T i

the back?

1 Look at the cartoon and discuss the questions.
1 Have you ever tried to negotiate with anyone?
2 What was the outcome? Say why.

/

®

2 @3.7 Listen to two conversations which involve negotiation. For each conversation,
answer the questions.

1 Who is negotiating?

2 What are they negotiating for?

3 How successful is the negotiation? Say why.

Pagez 2

T. AHMAD QASRAWI T. HAMzZA HOMOS




AL-RIDWAN SCHOOLS

Answers

1 1 A customer and a shop assistant 2 A landlord and a potential renter
2 1 About the shop’s policy on returning a present the customer got 2 about the amount of re
3 1 It was unsuccessful for the customer as the shop has a strict fourteen-day return policy and

the customer didn’t have the receipt.

2 It was successful for the renter as they negotiated £40 off a month.

3 @3.7 Study the Speaking box. Then listen again and write A for the phrases you hear in the
first conversation or B for the phrases you hear in the second conversation. Not all the phrases

are mentioned.

SPEAKING | Negotiating

Asking for what you want

O Thisis a bit awkward, but ...

O Would you be preparedto...?

O I’'m wondering if there’s any flexibility ...?
0 How about if we were to ...?

Refusing an offer

O I'd like to say yes, but ...
O I'm afraid that’s a bit out of my price range / budget
/ abitless than I’d be willing to accept.

O The bottom lineiis....
O Attheend of theday ...
O Ilthastobea ‘no’.

Accepting an offer

[0 Great, you've got yourself a deal.
O Let’s shake on that, then.

O OK, I can live with that.

Trying to get to a win-win situation

O | can see what you’re saying, but ...
O Isthere any room for compromise?

O Providedyou ..., see noreason why |
couldn’t...

O Can we try and meet halfway on this?
0 How does that sound?

o2 Wl | aadl)

Ll

€. aise o sSi Ja

€. A5 el Jlae gl @llia (S o) Jelasil
£ L gk

was e

i OS cans J g8 o gl

L) / il e (3 7 A 3a o s
Al uSa Laa S8 A1 / 4Ll

) s ARdAll

) g

Y LAY G585 of cang

v Jsd
4\35.\4]“ | ‘_;c Cilias 2al ccﬁ\)
Ol e il il

Gl (il da ) J g s Al glaa
ST e 5 L gl

4, gl Jlae Sl Ja

O e B (51 Sl e, i Lalls

128 A okl Cuatie g 8D o WSy Ja
¢ Yl

ellyy el 5 L
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4 @3.8 Complete the conversation using phrases from the Speaking box. Listen and
check.

Huda Sorry to bother you. Is this a good time? My mum told me you were
looking for a babysitter.

Mrs Alra’i Yes, that’s right. It’ll be a Friday or Saturday night for about four hours, say eight
‘til midnight. Would that suit you?

Huda Well, 1 yes, but midnight is a bit late for me on a Friday night.
I have climbing club at 9 a.m. on Saturday.

Mrs Alra’i 2 say 11.30? Would that be OK?

Huda Yes, that should be fine. I usually charge 8 dinars an hour.

Mrs Alra’i Oh, ’'m afraid 3 budget.

The children really won’t be any bother, they’re quite self- sufficient. You won’t have to do
anything except watch TV. Would you 4 accept 7 dinars an hour?
Huda Can we try and 5 ? Would

7.50 dinars be OK?

Mrs Alra’i Yes, that works for me, thanks.

Answers
1 I’d like to say 2 How about if we 3 that’s a bit out of my
4 be prepared to 5 meet halfway on this?

5 In pairs, role-play two negotiation situations. Student A go to page 73. Student B go to
page 74.

6 REFLECT | SoclIETY ‘Life is all about negotiation. Even if you are not in business,
you have opportunities to practise every day’. Do you agree? Why/Why not?

SUGGESTED ANSWER: | agree that life is all about negotiation. Even outside business, we
negotiate every day. For example, we negotiate with family about plans, with classmates on
group work, or even when shopping for a better deal. Negotiation helps us solve problems,
communicate better, and reach fair agreements. It is an important life skill for everyone.

Word Synonym(s) Meaning in Arabic

1. outweigh cancel out / negate il g / sy

2. objective dispassionate / impartial Ulae / (£ s 90

3. take into account | bear in mind Die ) g 33

4. tendency Propensity de 3/ Jdw

5. trap pitfall / snare A gy 43 285 38 (3 e 5l b

6. persist persevere / plough on Jual 91/ <F

7. damaging detrimental Db o\

8. concept Notion 3 S8 / a geda S
(=W
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¥ Study the words in the box and discuss their meaning with a partner. Then replacdth

underlined parts of the sentences from the text with one or two synonyms from the box.

detrimental
pitfall

bear in mind cancel out

notion persevere plough on

1 Just one of the cons might easily outweigh all of the pros.

dispassionate

impartial
propensity

negate
snare

(¢

v/

2 A cost-benefit analysis allows you to be more objective.

3 There are also other costs to take into account, such as the cost in your time.
4 People have a tendency to overvalue immediate rewards.

5 Another trap is the sunk-cost fallacy.

6 Because you have already invested, you should persist no matter what.

7 After a certain point, investing more money does not lead to increased benefits, and may

even have a damaging impact.

8 Nowadays, it’s worth considering this concept when it comes to free social media sites.

Answers

1 cancel out / negate 2 dispassionate / impartial 3 bear in mind 4 propensity

5 pitfall / snare 6 persevere / plough on

[SB/Page. 31]

7 detrimental

& notion

-3.9 -

HOW TO APPLY BEHAVIOURAL ECONOMICS TO YOUR DAILY LIFE
el libia B S gladd) SLai®Y) ale gulal (S

Most people think that economics is all about money,
but in fact, it!’s far broader than that?.

Economics is really all about making choices and
decisions.

These® might indeed be related to money.

For example, is it more economical to go to a cheaper

supermarket if a taxi there* and back needs to be
included in the cost?

However, economic principles, especially those® of
behavioural economics, can be usefully applied to all
areas of our® lives.

Possibly, the first thing we can take from economics
is the importance of doing a cost-benefit analysis when
making big decisions.

Comfortable though wel may be with making a list of
pros and cons, we2 should recognise that it3 is actually

S A (e gl Adal) i 4] (Lo

J&\ dﬁ)}dﬁbﬁﬁ‘?jdmyu
_Q\J\)ﬂ\} LL\\J\T}Q\

il Jladly ddas je ol ) Al o2a () 5S35 8
Gl 8 6Y) e 0SB Qo Aad

soal Cludial Cany S 1Y s )l ke (16
SAAISH) parim 53 gall 5 Sllin ) aaS 5 L
cz\_p\..uaﬁY\ (galuall L'é,).\i:'j OSan REIN &
oS slead) ALaBYL Aalall el ald

Ll il Calite e e IS
s O (R Lo Il (1 o Jaind) 0
Jalad o) ja) dnenl sa L@y ale (g
Sl ) all ALAS) die dadiall g A8l
Al i (0 0, 8

O x50 Y) o gaaldl 5 L) Sally
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a rather ineffective tool.

Just one4 of the cons might easily outweigh all of the
pros.

A cost-benefit analysis is something altogether more
sophisticated, which5 allows you6 to be more
objective.

For example, let’s say that you7 have to decide
whether to make a journey by train or aeroplane.

The financial cost of each journey is obvious, but
there are also other costs to take into account, such as
the cost in your time, the cost in terms of how tired
you’ll8 be on arrival, the environmental cost and so
on.

Give each of these9 a score out of five, and then weigh
them10 up against the potential benefits, scored in the
same way, and the choice becomes much easier.

E There are also certain in-built human biases wel /
us2 ought to bear in mind, for example, something
known as ‘present bias’.

Behavioural economics teaches us2 that people have a
tendency to overvalue immediate rewards over long-
term payoffs.

A famous study showed that given the choice between
receiving less money now, or more money later, most
people they3 would choose the former, even though
they3’d end up less well-off.

This4 is also the reason why5 people procrastinate,
or why you6 should never go food shopping when
you’re hungry.

Once aware of this7 propensity however, you6 can
make sure you avoid it8.

For example, if you6 put your money in a savings
account where9 you can’t get at it10 easily, you6’ll
overcome the tendency to want to spend it10
straightaway, rather than wait.

Another trap many people fall into is the sunk-cost
fallacy.

A fallacy is an idea that is often believed to be true,
laut whichl1 is, in fact, false.

The sunk-cost fallacy is the idea that because you2
have already invested time or money in something,

Jidad ATl sa dmdiall g A8l (s
A giaga JSI 0585 0l ran 5 Al

N dalay olif (a jan (Jlal Jas e
Sl S el s oy ) )

Allia 81 daia) g Al JSI ALY dalal)
Jie lie V) A adal g (5 AT Callss
¢ sl die Contl] AT g o)) IS
Sl e i) Aak)

(Umed (e Aa 0 35l 038 (e 21 S el
Ay plally o A dlaiaal) ailially L )8 o3
S gl )8 AT racan g ¢lguas
s Ay adl) ) Jhady) Ly Loayl Sllia
Ol Y A ez o i Al )
» pzalall sl Gyl le Jia

S Gl sal S slad) LY Lialay
A AL gl ) gl s

Crn LAY die 450 3 sefia Al 3 el
ST adse o o1 8 s e J sl
(ﬁ"—) ‘d}iﬂ\ )L;tij\ wu\?.bu)u;_) ‘L;;y
gl e g 8 0 seinn ped

s il 5§ suill Sladl
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b Al gl i ¢ 13 Ul Jras lad
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Aallis 5o Q] Go S 48 oy AT &8
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Aagaia Ll Gle aiat 3 S8 a ddalliall g
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Lo ol 8Vl ol G5 s paiial il 3 jad]
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you2 should persist with it3 no matter what.

One study which4 demonstrated this tendency asked
they5 to imagine they were at a birthday celebration
and that they5s were offered chocolate cake.

The researchers told some people this6 was from a
local supermarket, and others that that7 was an
expensive handmade cake from a shop almost an hour
away.

Having been told it8 had required a significant
investment of time and money seemed to make they9
much more likely to eat it all, even though they felt
uncomfortably full, or weren’t that keen on chocolate
cake.

The sunk-cost fallacy often leads us10 to do things
which11 are really against our best interests.

For example, maintaining a friendship with someone
wel2 don’t really like anymore, because wel2 have
known them13 a long time, and feel that it14 can’t be
done about.

Or with a business idea, even when it’s15 /
it16 is clear that it16 isn’t working and is actually
losing us17 money.

Our18 decision-making ability can be dramatically
improved by recognising when wel8 may be falling
prey to this19 fallacy.

E Even when we’ve made a good decision, wel
should also be aware of the law of diminishing
returns.

This2 economic concept states that after a certain
point, investing more money (or effort) does not lead
to increased benefits, and, notwithstanding the
objective risk, may even have an adverse impact.

For example, if you get your friends round to help you
decorate your room. To begin with, having more
people to help seems constructive, but if you invite too
many friends round, you’ll end up with a problem:
imagine 20 or 30 people all trying to paint the same
room at the same time!

This3 law can also be applied to eating pizza; the first
few slices are great, but after that, it4 becomes less
and less palatable, and if you kept going, you might
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even feel nauseous.

This principle might seem obvious, but it4 is really a

that doing your best is good enough. If you
keep pushing and trying to do even more, you’ll end
up subject to the law of diminishing returns.

Finally, be aware that, according to economists,
there’s no such thing as a free lunch.

Apparently, itl comes from a time when it was
common to give away lunch when you2 bought a
drink.

The lunch would be made as salty as possible, so
you’d end up spending far more than anticipated on
(expensive) beverages.

Nowadays, it’s3 worth considering this concept when
it comes to free social media sites:

Watch for the snare — if you4 aren’t paying for a
product, you5 ARE the product.

M\ RN A_j;ﬁqe fasadl 13 o2
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1]l Reference Words Table.

1/2 itthat economics/economics is all about money
3 These choices and decisions
4 There cheaper supermarket
5 Those principles of behavioural economics
6 Our  people’s lives (all of us)
Paragraph ﬂ
1/2 We people in general (reader + writer)
3 It a list of pros and cons
4 One one of the cons
5 Which a cost-benefit analysis
6/7/8 You the decision maker (reader)
9 These the different costs (time, tiredness, environment)
10 Them the costs (mentioned earlier)
Paragraph E

1/2 we /us people in general
3 They most people (from the study)
4 This the tendency to choose immediate reward
5 Why Reason
6 You the reader
7 This the propensity (present bias)

the propensity

the savings account

the money
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Paragraph C
1/4 /19 which / this the fallacy
2 You the reader/decision-maker
3 It the thing invested in
5 they the people in the study
6 this the cake from the supermarket
7 that the expensive handmade cake
8 It the cake
9 they the people eating the cake
10/12  us/we people in general
11 which actions against best interests
13 them the friend
14 It the friendship situation
15/16 | it’s /it the business idea
17 Us the people running the business
18 Our / we people running the business
Paragraph D
1 We people in general
2 This the economic concept
3 This the law of diminishing returns
4 It the pizza
Paragraph E
1 It the time when lunch was given away
2 you the customer
3 it’s considering the concept
4/5 you the user

LESSON 4A READING AND VOCABULARY [SB/P.30]

1 Read the first paragraph of an article about economics. What is ‘economics’?
SUGGESTED ANSWERS Economics = the study of how we make choices and decisions,
not only about money but about life in general.

2 Read the article on page 31 and choose the correct answers.

1 Why does the author consider that a pros and cons list isn’t very effective?
a. It doesn’t take the relative importance into account.

b. It gives a false illusion of control over the outcome.

c. We only use it because we’re used to doing it.

d. A problem isn’t always just about two alternatives.

2 The author implies that we put things off because:
a we are naturally inclined to be lazy.

/ b we don’t care enough about future benefits.

¢ we don’t have enough willpower.

d we don’t sufficiently analyse our motives.

Pagez 9
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3 What had the biggest impact on whether people ate the chocolate cake?
a how full they were feeling at the time

b how difficult they thought it was to get

¢ how friendly the researchers were

d how fond they were of chocolate cake

4 Which phrase could correctly replace ‘falling prey to’ in line 70?
a being left unaffected by

b being damaged by

¢ being influenced by

d being enhanced by

5 What lesson does the author think we should learn from the law of diminishing
returns?

a Don’t expect too much.

b Don’t make risky investments.
¢ Don’t do anything too obvious.
d Don’t overdo things.

la 2¢c 3b 4b Sd

S Reading Comprehension Questions

1. What is economics really about?
2. What example does the text give to show a decision might involve money?

3. What does a cost-benefit analysis allow you to do?

Answers:

1. Making choices and decisions.

2. Whether it is more economical to go to a cheaper supermarket if a taxi there and back needs to be
included.

3.Be more objective and weigh costs against potential benefits.

Paragraph A:

1. What should you consider besides financial cost when making a journey decision?
2. How can scoring costs help you make a decision?

3. Why does weighing costs and benefits make the choice easier?

Answers:

1. The cost in your time, tiredness, environmental cost.

2. It gives each cost a score out of five and compares with benefits.

3. It helps compare objectively and simplifies the decision-making process.

Paragraph B:

1. What are in-built human biases mentioned in the text?

2. What is “present bias”?

/ 3. Give an example of how present bias affects behavior.

4. How can you overcome present bias?

5. What example does the text give for avoiding immediate spending?

Page3 0
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Answers:

1. In-built human biases.

2. A tendency to overvalue immediate rewards over long-term payoffs.
3. Choosing less money now rather than more money later; procrastinating; going shopping when hungry.
4. By being aware of the propensity and taking steps to avoid it.

5. Putting money in a savings account where you can’t get at it easily.

Paragraph C:

1. What is a fallacy?

2. What is the sunk-cost fallacy?

3. How did the birthday cake study illustrate this fallacy?

4. How does the sunk-cost fallacy affect personal relationships?

5. How does it affect business decisions?

6. How can you improve decision-making according to the text?

. An 1dea that is often believed to be true, but is actually false.

. Believing you should persist with something because you already invested time or money.
. People ate cake they didn’t like more because they were told it required significant investment.
. Maintaining friendships with people you don’t really like because of past investment.

. Persisting with a business idea even if it’s failing.

. By recognising when you may be falling prey to the fallacy.

AN N AW~

Paragraph D:

1. What does the law of diminishing returns state?

2. Give an example of the law applied to decorating a room.

3. How is eating pizza an example of this law?

4. What is the general reminder of this principle?

5. What happens if you keep pushing beyond your best effort?

1. After a certain point, investing more money or effort does not lead to increased benefits and may have
adverse effects.

2. Too many friends painting the same room can create problems rather than help.

3. The first few slices are good, but eating too many makes it less palatable or even nauseating.
4. Doing your best is good enough.

5. You may end up subject to the law of diminishing returns.

Paragraph E:

. What does “there’s no such thing as a free lunch” mean?
. Where did this expression originally come from?

. Why was the lunch made salty?

. How does this concept apply to free social media sites?

. According to the text, who is the product in this case?
. Everything has a cost; nothing is truly free.

. From a time when free lunch was given with a drink.

. To make customers spend more on beverages.

. If you aren’t paying for a product, you are the product.

. The user of free social media.

\m.lkwl\)»—‘m-lkwl\)*—‘
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COLLOCATIONS
Collocation Meaning Collocation Meaning
shop around / A%ia Juadl e &y | buy in bulk alaally (5 yidy
B LA
run errands 8 ppna Jeel stock up on L )31 B S S (g il
mooch around e S b/ aSd | go on a shopping | Gl 4w
spree
display wares bl (o carry products Claial i

% Complete the collocations in the sentences with the vocabulary from the box.

buy carry display g0 on mooch around run shop around stock up

1 You can usually find a good price if you ........................... for the best deal.

2 I’s much cheaperto ...............cooiiiiiiii.. in bulk if you have a place to put it.
3Ineed ...ocovvviiiiii to a few errands this morning, but we can meet later.

4 Tusually do a big shop at the supermarket, butthen ......................... on essentials locally.
5 When ’'m bored, I liketo ...l the shops, even if [ have no money.

6 Just because it’s pay day, you shouldn’t ..................... a shopping spree and spend it all.
7 I'love to walk around the souk and look at how the salespeople ..................... their wares.
8 It’s a huge department store, so it should definitely ......... the products you’re looking for.

Answers 1 shop around 2 buy 3 run 4 stock up 5 mooch around 6 go on 7 display 8 carry

LESSON 6A WRITING AND VOCABULARY SB-P.34
| A FOR-AND-AGAINST ESSAY
BUYING LOCAL: GOOD OR BAD? SB/ Page 35
There is a growing movement towards buying local. What are the reasons for this, and
what possible disadvantages might there be?

In recent years, there has been a move away from stocking up on essentials at mega supermarkets
towards buying more frequently from local retailers. In my opinion, there are
several excellent reasons for this trend, but also a number of pitfalls to buying local.

Perhaps the most important rationale for buying local goods is the growing awareness of climate change,
and the obvious issues related to goods

10 being flown in from the other side of the world. In addition, more and more people are perturbed about

products having been manufactured under terrible working conditions. Cheaper though the items may
be,

15 worries about modern slavery often negate any discount.

Another benefit of buying local is that such shops frequently offer fresher foodstuffs, and display their
wares for the customer to choose

20 from. It is also quite easy to get in contact with the owner and ask them to carry the products you need.

A S
Last but not least, there is the positive aspect of time one saves when shopping locally — you do
25 notneed to spend the whole day in a shopping centre; instead you are able to devote some of it to your

N
O
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family and friends.

In spite of these benefits, it should be recognised that there are some clear drawbacks
30 to shopping locally. Price is definitely an issue; although shopping in big supermarkets is time- consumin
and definitely not eco-friendly, convenience stores are always more expensive so many people
economise by buying in bulk
35 from chain stores and prefer to shop around for the best deals.

There is also likely to be much less choice available in local shops. Many people enjoy spending hours
mooching around the shops

40 in a big shopping centre — whether we like it or not, it has become part of our culture. It is somewhat
harder to go on a shopping spree if there is only one local clothes boutique.

In conclusion, while there are undoubtedly
45 some downsides to buying locally, no one wants bricks-and-mortar shops to disappear and to be forced

into a situation where they are unable to run errands in their neighbourhood.
[ would argue that the potential benefits for

50 our local economy and for the world as a whole clearly cancel out any disadvantages.

1 Read the essay about buying local and make a list of reasons the author mentions for
and against buying local.

Suggested answers

For: climate change, goods produced in bad working conditions, local economy, risk of losing
local shops, possibility of fresher goods, saving time

Against: more expensive, less choice available

2 Look at this alternative introduction to the essay in Exercise 1. Which introduction is
better? Say why.

In recent years, there has been a growing movement towards buying local. People are
starting to see that this is more beneficial for the environment, and for the local economy.

Suggested answer
The introduction in the essay is better as it gives the writer’s opinion about the topic.

3 Study Active Writing. Then find examples of ways in which extracts

2-5 are paraphrased in the essay in Exercise 1.

1 There is a growing movement towards buying local. In recent years, there has been a move
away from stocking up on essentials at mega supermarkets.

2 disadvantages pitfalls/drawbacks/downsides

3 reason Rationale

4 a growing number of people are concerned | more and more people are perturbed about
about

5 I would argue that in my opinion

]
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ACTIVE WRITING]| Paraphrasing AN
It 1s important to use paraphrasing in order to avoid repetition, which may cause the reader to

lose interest in your writing. It helps the reader to follow the way in which your ideas are/
linked through the text.

Some common ways of paraphrasing are:

* using synonyms,

* changing the form of words, e.g., from verbs to nouns or adjectives, or vice versa,
* changing from active to passive, or vice versa,

* changing the grammatical structure.

Note that successful paraphrasing requires the use of multiple techniques each time.

5 In pairs, read the essay question and make a list of arguments for and against it.
Increasingly, people see shopping not as a necessity but as a leisure activity. Is this a positive
thing? Discuss the arguments of both sides and give your opinion.

[ wrimin Task €

Write your essay. Use your ideas from Exercise 5 and remember to paraphrase. Use the
Graphic Organiser to help you plan your writing.

0 | can use paraphrases when writing a for-and-against essay.
Workbook/ Page. 26

VOCABULARY AND GRAMMAR
1 Complete the collocations in the sentences.

spree goods concept gimmicks impulse margins

1 The shops need to keep coming up with new sales to encourage people to go in.

2 T have to return this jacket. It was an buy when [ was browsing online last
week and I can’t afford it.

3 The company’s profit are low this year, so they will be hoping for

better sales next year.

4 When someone wins a large amount of money, they usually go on a shopping
and splash out on things they’ve always dreamed about.

Page3 4
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5 You would imagine that in arecession, the sale of luxury would be the

first to suffer, but that is not always the case.

6 Ittook alot of creative meetings before we came up with a new business
for a chain of bakeries.

Answers 1 gimmicks 2 impulse 3 margins 4 spree S goods 6 concept

2 Rewrite each sentence in two ways using the Passive.
1. They lent us the money to develop the website.
We ./ The money

2. The accountants will give their reports to the board next week.
The board ./ The reports

3. The bank had sent thousands of clients warnings about the new scams.
Thousands of clients ./ Warnings

4. Some customers have owed her significant amounts of money for a long time.

She ./ Significant amounts of money

Answers

1. We were lent the money to develop the website. / The money was lent to us to develop the
website.

2. The board will be given the accountants’ reports next week. / The reports by the accountants will
be given to the board next week.

3. Thousands of clients had been sent warnings about the new scams by the bank. / Warnings of new
scams had been sent to thousands of clients (by the bank).

4. She has been owed significant amounts of money by some customers for a long time. /
Significant amounts of money have been owed to her by some customers for a long time.

USE OF ENGLISH

3 Complete the second sentence using the word in bold so that it means the same as the
first one. Use no more than six words, including the word given.

1. Managers need to implement the recent health and safety regulations before the end of March.
HAVE
The recent health and safety regulations by 31st March.

2. Ifyou buy a lot of things at once, you can often save money. BULK
It can be a good idea want to save money.

3. Are they giving us a choice about how we want to pay? GIVEN
Are about how we want to pay?

/\4 . Some children help their parents out by doing a few things for them. RUN
It is helpful for some parents when their :
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5. The company sold us insurance after we had booked tickets. BOOKING

After by the company.

Answers

1 have to be implemented 2 to buy in bulk if you 3 we being given a choice
4 children run errands for them 5 booking, insurance was sold to us
READING

4 Read the article on page 27 about advertising and choose the correct answers.

1. According to the article, advertising

A started many centuries ago.
B developed due to competition.
C wasn't successful in the 20th century.

2. Initially, the Internet enabled advertisers to

A challenge social media sites.
B behave like some consumers.
C pay for users' personal data.

3. The GDPR made it compulsory for companies to allow people to

A advertise on social media.
B access all websites in the EU.
C accept or reject stored cookies.

4. Contextual advertising

A posts adverts on websites with a connected theme.
B doesn't align correctly with new GDPR standards.
C targets customers based on their Internet history.

5. The writer suggests that in the future

A companies will stop competing with each other.
B advertising will decline because of technology.
C advertisers will develop new techniques.

1b 2c¢

3¢c 4a Sc

On the hunt for customers wB/ Page 27

g Mand) oo Cuand)

o

From precious metals to fabrics to , the

~A11 that' is required is a product or service
/ whlch someone else wants and will pay for.

il ¢

o) Ay ) Al paleall e
activities of buying and selling are centuries old. (il g Lo (S 55 8 53a] 3 pa3 o), 5
L aday a g s AT Gadd Ly pdeas ol iia

This® is quite straightforward, but in the modern i S ol lall B o8 el ginly ool fia
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world where* companies must compete with ~ «lauall Gaali 5 ¢ 3anl) Qaal (ublil) @IS 53 e
each other in order to attract customers and  jlar dalle deliva maatl S Y) ‘L‘J\ ke \/
secure sales, advertising has evolved into a

multibillion-pound global industry.

For most of the 20th century, traditional Tl ABeY) S ¢y pinll ¢ il Alana ) sha

&L}i 6‘._.9.\'@‘){2“ ﬁd\\)ﬂ\}oﬁjéﬂ\és ﬁ
Ac shaall M) Jila g 8 sl (daidley) cila gl

advertising was featured on terrestrial
television and radio, or on billboards, or in the
print media.

Over time, companies developed a kind of
targeted advertising which® meant that® their’
adverts were aimed at the interests and
preferences of a specific audience, for example,
by running an advert for sportswear in a fitness
magazine, or in the commercial break during a
football match on TV.

T(Iile goal wlils t(; 1n;re§se lblzl 1dlrect;ng Y 4 g5 DA e sl el oS
a V.eI'tS att.ose who9 were more likely to buy 1) 2 3 catiall o), Yiial ST o
the items being promoted.

With the advent of the Internet, targeted DS Caaginsall (Nle Y mual w5k e
advertising became much more established. AEPWY

AUl Y (e Lo g8 SIS AN & gha gl ) e pa
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Web browsers and social media platforms were
able to harvest huge amounts of data on the
public’s viewing habits and histories;
information they10 could monetise by selling
itl1 to advertisers.

And, once visited, websites installed ‘cookies’ (e " aS sS" i a8 gall CuilS ¢l gall 35k 5 2ie

Jaal 5l cilialia g cu yitY) Ciladiatia Cielain
Glale Jga Glilall (e Alila GlaS s e laiay)
peiSay Claslaa 8 5 ¢ ) geandl (sl Baallall 5 )l

Cilrall Leass (53 yh e Lehe gll (G

onto people’s computers which12, quietly and CilS Al e alasYL Aalal) i sl 3 gal
unbeknown to many users, collected information oS slu s 137 agtlaladial J ga Cila slaall pans
about their13 interests and their14 consumer G el ale (5 g 6 g3y 144 SOl
behaviour. LOpedAisal)
Without obtaining the user’s consent. pdiiueal) 438 ga e J gaanll (50

) . b Hld el s ).uﬂ\a.d.%‘;c @JM\ QAJ""
The onus is on thesel5 companies to offer J 5 e fes , .

eople a simple and clear choice between e T
beop’® @ simp _ , O o S 5S8R Sl 5850
/\.optmg in or out of tracking cookies, or the Lealaiind

opgion to control which”™16 cookies may be
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Other aspects of the GDPR further protects
individuals’ rights to privacy.

There are fines for companies thatl7
fail to comply with any of the regulations and,
by 2024, almost £3bn was paid in fines for data
breaches by five of the biggest social media

sites.

While policies like the GDPR make browsing
online a less invasive experience for members
of the public, they18 have been a blow to
companies thatl9 relied on targeted
advertising.

But, as far as - are concerned,
|necessity is the mother of invention| so they20
have come up with another approach to
attracting potential buyers online.

Known as contextual advertising, this21
alternative method involves the strategic
placement of relevant adverts on relevant web
pages, for example, an advert for a cookbook on
a website dedicated to food.

Ironically, despite the great advances of modern
technology, this22 is not dissimilar to
traditional advertising styles in the old-school
media of the past.

Its23 rationale is based on the user’s interests
rather than on his24 or her25 consumer
behaviour and/or personal data.

Companies use keywords and topics to locate
websites with a context pertinent to the product
or service they?® have to offer, and place their?’
adverts there.

So far so good for the marketing , but by

the 21st century, critics’ complaints about the
ack of privacy for individuals brought about
sidqificant changes to Internet tracking

alad) ULl Ales () 518 (e (5 AT il 5o an
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in advertising regulations across the world.

In the European Union, for example, new
came into effect in 2018 radically
changing the rules around online advertising.

Named the GDPR (General Data Protection
Regulation), it* provides far more robust Rt il S
protection of personal data.
Any websites accessed within the 27 member
countries of the EU, or in the UK, are obliged to
be transparent about their*® advertising

and, crucially, cannot monitor online

behaviour.

Contextual advertising has a number of

for the marketer: it*! is inexpensive;
it> is generally proving to be quite effective;
and it*

19 el Al

respects privacy laws.

A pitfall, however, is that** a company’s advert
may appear side by side with that35 of a direct

without certain drawbacks.

Some people find these®® adverts irritating or ..
distracting, while others* may simply ignore
them*.

What is certain is that*! online advertising will

practices, and this28 outcry led to a sea change Al s alBle Y =l 6l S i )

Clan (U d:\.m Glr_ 6@))}3“ Ay ‘ﬁ
e 2018 ple (3 2aull jas Baaa
e Ale YU ddlaial) ac ) gal) L'g)da J

ileal dalall Aa33) GDPR ks iy yadll 5
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N Reference Word Refers to / Explanation
1/2/3 That / which requirement (product/service)
4 where modern world
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5/6 which targeted advertising

7 their companies’ adverts

8/9 those people more likely to buy

10 they web browsers/social media platforms

11 it information collected

12 /16 which Cookies

13 /14 their people’s interests / people’s consumer behaviour
15/17 these / that Companies

18 they GDPR policies impact

19 that companies relying on targeted advertising
20 they Marketers

21 this alternative method (contextual advertising)
22 this contextual advertising

23 Its rationale of contextual advertising

24 /25 His / her User

26 /27 they / their companies / people’s consumer behaviour
28 this outcry / criticism

29 it GDPR

30 their websites’ advertising methods

31/32/33 | it contextual advertising

34 /35 that a company’s advert

36 their users’ interests

37 it contextual advertising

38/40 These /them Adverts

39 others other users

41 that online advertising evolving

T. AHMAD QASRAWI

THE END OF UNIT THREE
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